CASE
STUDY

‘ CHALLENGE

INDUSTRY: STATE GOVERNMENT

The State of Indiana aimed to raise awareness of available resources among its residents, with a specific

focus on reaching Spanish-speaking individuals.

‘ STRATEGY

The State of Indiana sought to promote two key resources to its Spanish-speaking residents:

IndianaVoters.com, aimed at encouraging voter participation, and Labor of Love, a collaborative project
between the Indiana Department of Health and community organizations focusing on reducing infant

mortality. To achieve this, a series of Spanish ads, both print and digital, were created.

OUTCOMES

SOLUTIONS

Voter turnout in the State of Indiana increased

by 28%. Although the mortality rate is not readily
available, providing awareness of resources in both
languages and ensuring that mothers have access to

these resources was successful.

COMQ PROMEDIO

MAS DE

600

INFANTES MUEREN
ANUALMENTE

EN INDIANA
ANTES DE SU

PRIMER CUMPLEANOS

Respectoa las causas
principales de muerte infantil

Labor de Amor

‘Ayudando Reducir Mortalidad Infantil en indiana

Sindrome de la Muerte Sibita del Lactante (SMSL)
Lamuerte repentina e inesperada

Tres causas principales
de muerte infantil

INDIANA OCUPA EL LUGAR

NUMERO

TREINTA'Y NUEVE

CON RESPECTO A
MORTALIDAD INFANTIL

SPROUTFIREAGENCY@GMAIL.COM

Content marketing

=S| CREE QUE
=50 VOTO NO GUENTA,
= PIENSELO DE NUEVO.

Sdlo con el voto de el granjero
de Indiana, Henry Shoemaker,
cambio el resultado de una
eleccion y ayudé a aumentar
radicalmente el tamafio de
los Estados Unidos. éNo nos ™
cree? iinformese! iTraiga su
identificacion y vote!

INDIANA

VOTERS
I EL DIA DE LA ELECCIGN ES EL MARTES, 3 DE NOVIEMBRERN
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